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With 12 years of experience in tech, brand strategy, and design
leadership, I've spent the last 4 years focusing on UX research and
design in fintech and beauty e-commerce.

| began my career by building design teams at ad-tech startups,
delivering impactful brand experiences for clients like P&G and
Adidas. Now, | lead UX design for two squads at Sephora,
specializing in purchase intent, checkout, and payment. As the UX
Research Lead, | oversee research operations that drive continuous
discovery, ensuring insights from user research directly inform and
shape the product roadmap.

A strong advocate for Diversity and Inclusion, | champion inclusive
hiring at Sephora and volunteer with a support group for parents of
neurodiverse children in my personal capacity.

Skill Sets

Research operations, user research, Ul design, design system,
prototyping, usability testing, mentorship and people management.

Notable Projects
2023 - Click & Collect (Sephora)

Led the design for Sephora's key initiative, Click & Collect ,
overseeing the entire omnichannel e-commerce user journey.
Conducted user research, moderated and unmoderated usability
testing to generate insights that inform design iterations.
Collaborated closely with cross-functional teams across online and
in-store channels to ensure a cohesive customer experience.

Tools used: Miro, LookBack, Figma, and Lyssna

2024 - Early Access (Sephora)

Spearheaded the user flow and design that provides users exclusive
early access to upcoming beauty product launches. Optimized the
experience for exploring product details, joining waitlists, and
preordering new arrivals, resulting in increased sign-up and sign-in
rates, as well as fostering partnerships with exclusive brand
collaborators

Tools used: Miro, Figma, and Lyssna
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